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Over a cup of coffee at COFES...

COFES congress is an intellectual
event where dominates experts, analysts,
consultants, columnists and journalists.
Hence the spirit of free opinions, state-
ments and meetings is prevailing there.
Software vendors play in some sense
secondary role there. However as a rule
they do sponsor the congress in general
or separate its events/participants, but
at the same time hold only guest status.
By the wish vendors can declare they
own session or speech. But they are to-
tally deprived the ability to turn COFES into its marketing
jumping-off place or space to clear up the relationship. Probably
it is the only place in the world where one could observe presi-
dents of competing companies peacefully talking over “a cup of
cognac” on the themes that trouble the whole human being, but
not only shareholders of respective corporations.

COFES for journalists is like Kurshavel for businessmen!
That is why when Observer received from organizers an official
invitation — there was no any dissent. To come, to participate,
to join and to fortify — these were the intensions of our emissary
who resolutely went to Arizona desert. The trip was too long
but COFES hasn’t given us even one chance to regret on that.
The results of this business trip are different impressions, new
contacts and arrangements (CIMdata, Gartner, and etc.), as
well as two remarkable interviews. One of it has granted an old
friend of our magazine Robert (Buzz) Kross, Autodesk se-
nior VP, participant of our project “CAD/CAM/PLM Portraits
Gallery”. We must admit that Mr.Kross is a “mover” of the
company, real and lucky “hunter” for new technologies for
Autodesk. Being a legendary person, he himself appears to be
an object for hunt from journalists’ site. Following his words we
got the big portion of his time planned for communication with
press. This material opens 40" magazine’s issue.

Regarding the second interview it is necessary to make a
digression. Generally speaking, Microsoft doesn’t often declare
its opinion and evaluation of the PLM market as a whole, its
present and future, on company’s intensions and place on that
market. For a long time we wished to fill that gap and to obtain
such information directly from the hands of responsible strate-
gists of software giant. This is where COFES has helped us.
Interview that Mr.Don Richardson, Microsoft global innova-
tion and PLM strategy director, has granted to our magazine
please read in the next issue.

We continue to publish our saga about “kings” and their
“cabbage”. This time in the centre of attention is geographical
aspect of their revenues, including the results of the competi-
tion for the territories. In the same material readers will find
our first considerations regarding latest significant news from
CAD/PLM market.

In my view, this magazine’s issue appears to be live and
fascinating.

In conclusion, I'd like to salute our new advertisers —
Nanosoft, Dimension Printing, Consistent Software Distribu-
tion and SPRUT-Technology, as well as to thank Mr.Holtz,
president of Cyon Research and organizer of COFES, for invita-
tion to the congress, warm-heartedness, attention and support.
Youri Soukhanov
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3a yamkoii kope na COFES...

Konrpecc COFES — nmte/iiekTyatbHas TycoBka (B X0po-
IIleM CMbICJIE ATOTO CJI0BA), HA KOTOPOI TJIABEHCTBYIOT SKCIIE-
Tbl, AHAIMTHKH, KOHCYJIBTAHTBI, 0003peBaTe/N ¥ KyPHAJIC-
tbl. U, creoBaresibHO, 3/1eCh 1APUT JIyX CBOGO/IbI MHEHMId,
BbICKa3bIBaHMIT 1 coOpanuii. BeHgopam ke 0TBOANTCST B HEKO-
TOPOM CMBbICJIe BTOPOCTEIIEHHAsT POJIb. XOTS OHU, KaK TIPaBU-
JI0, CHIOHCHPYIOT KOHTPECC B TIeJIOM, OT/E/IbHBIC MEPOTIPUSITHS
W/ YYaCTHUKOB, HO TPH 3TOM O0JIAZIAIOT JIUIIb CTATyCOM
roctst. [lpy skeslaHUM BEHZOPBI MOTYT 3asIBUTH CBOIO CECCUIO
WM BBICTYIUIEHVE, HO OHM HAIpOYb JIMINEHBI BO3MOKHOCTU
npepatutb COFES B TpaMILIMH /151 CBONX MApPKETUHTOBBIX
AKIUI TJTH TIJIOMIAZIKY JJIST BbIsICHe s oTHoIeHn!. [loxkanyii,
3TO €IMHCTBEHHOE MECTO B MUpE, T/e MOKHO YBUJETD TIPE3U-
JIEHTOB KOHKYPUPYIOIINX KOMITAaHUH, MUPHO OecelyIonmx 3a
“pioMKoiT Kobe” Ha TeMbl, BOTHYIOININE BCE YeJIOBEUECTBO, a
HE TOJIBKO aKIIMOHEPOB MX KOPIIOPAIUA.

COFES nns sxypHaimctoB, uto Kypimasesb st Gustec-
meHoB! [Toatomy, Korma Observer oy« OpUITHATBHOE TIPH-
TJIAllleHre OT YCTPOUTeSiell, IByX MHeHwui He GbLio. [IoObiBarh,
TI0Y4aCTBOBATD, HPUOGIIUTLCS U 3aKPEIUThCS — € TAKUMU Ha-
MepeHUSIMA HAlll 3MUCCAP PEIIATETHHO OTHPABUJICS B apU30H-
CKyi0 mycTbiHIO. [IyTh He GJM3KHIL, HO COXKAJIETh O TMOE3JKe
He TIpHIUIOCh. Pe3ysbrataMil KOMAHAMPOBKU CTATM PasHO-
TUIAHOBBIE BIIEYATJICHNUS, HOBbIE KOHTAKTBI M JIOTOBOPEHHOCTU
(CIMdata, Gartner n 1p.), a TaKKe JBa 3aMeYaTeIbHbIX NH-
Tepblo. OHO M3 HUX JaJ CTapbli Apyr >kypHama Robert
(Buzz) Kross, crapumii Butte-mipe3nieHt Autodesk, yaacTHUK
Hamrero mpoekTta “Iloprpernas ramepes CAIIP”. Hamo cka-
3aTh, I-H Kross — “MOTOp” KOMITaHWH, HACTOSIINN OXOTHHK,
VBJICUSHHDIH W Y/AY/IMBbIH, 32 HOBBIMH TEXHOJIOTHSIMU VIS
Autodesk. Bymy'n TMIHOCTBIO JIETEHAAPHOIT, OH 1 CaM TiepMa-
HEHTHO $IBJIsIeTCs OGBEKTOM OXOTBI CO CTOPOHBI JKYPHAJIICTOB.
[lo TIpM3HAHWIO CaMOTO MHTEPBBIONPYEMOTO, HA 3TOT pa3 HaM
JiocTazach 00JIBIAS YACTh BpEMEHH, 3allJTaHNPOBAHHOTO MM IS
TIpecchl. JTOT MaTepuan 1 OTKpbiBaeT 40-if BBIMyCK JKypHATA.

[To moBogy BTOPOrO MHTEPBLIO HEOOXOANMO CAEJNATH Ma-
JIeHbKOe oTcTyrienne. BooGiie roBopst, Microsoft wewacto
BBICKA3bIBACT CYKIEHUS, MHEHWS W OIEHKH O pbiHKe PLM,
€ro HacrosmeM u OyIyIieM, O CBOMX HAMEDEHUSX M CBOEM
MecTe Ha 9ToM pbIHKe. HaM 1aBHO X0TeJs10ch BOCIIOHHUTD 3TOT
npobes, TOJyYuB uHMOPMAIUIO HENOCPEJCTBEHHO U3 YCT
OTBETCTBEHHBIX CTPATeroB CO(MTBEPHOTO TWTaHTa. M B aToM
COFES nam nomor. MntepBbio, KoTopoe jan xxypHany Don
Richardson, mvpexrop Microsoft mo r10GaJbHBIM MHHOBA-
M 1 cTpaterisiM PLM, unraiite B cemyionieM HOMepe.

Mbi nipojio/zKaeM my6JIMKOBATh cary 0 “KopoJisix” u ux “Ka-
nycre”. Ha ceit pa3 B 1leHTpe BHUMAHWST HAXO/UTCS reorpadidec-
KUii acTieKT “aBrycTednmx’ TOXOJ0B, B TOM YIICJIe, Pe3yJIbTaThI
MX KOHKYPEeHTHO! 60pbOBI 32 Tepputopun. B atoM ske Marepua-
Jie YiTaTesil HalllyT HallM TiepBble COOOPKEHIST OTHOCHTEIBHO
TIOC/IETHIX 3HAYMMBIX HOBocTel ¢ poiaka CAIIP/PLM.

Ha moii B3rJisiz, HOMep B 11eJIOM TIOTYYIJICS SKUBOH U YB-
JIeKaTeJIbHbIN. B 3aK/mouenye MHe XOTeIoch Gbl TIOTIPUBETCTBO-
BaTh HANIMX HOBBIX pekJiamosaresneir — “Hanocodr”, Dimen-
sion Printing, Consistent Software Distribution u “CIIPYT-
Texnonorns”, a Taxxke nobarogaputs T-Ha Holtz, mpesunen-
ta Cyon Research n ycrpoutenss COFES, 3a npurJiarieHue Ha
KOHTPeCC, TEIJIOTY, BHUMAHWe 1 OKA3aHHYIO MOJZIEPKKY.
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